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Abstract

This study entitled “Pretty Boy : A Phenomena of Masculinities in Thai Society” was carried out
on the basis of the empirical observation that structure of cultural society has influenced the systems of
thinking, the ways of life and the genders of the members of society. When there is a change in the socio-

cultural context, there should be a change in the identity of genders as well.

In the present study, “Pretty Boy”, a definition given by the researcher to a specific group of
males, was studied. This group of males, compared to other groups of Thai males, is unique in some
aspects and has been increasing in number. That is, they pay special attention to physical beautification.
They also apply cosmetics for the purposes of skincare and complimenting their facial skin tone. However,
this group of males expresses themselves as straight who are interested in the opposite sex. In addition,
other members of the society also accept them as straight men. With this regard, the researcher has
noticed that in the present society, a new definition of the divisions of masculinity and feminity is being
formed. For instance, preferences in physical beautification, physical care, and fashions are very common

among males.

In this thesis, the researcher proposed that such a change has been partially affected by the
influence of consumption, especially the consumption of sign. Magazines are one of the tools which take
part in stimulating the need of the members in the society in the consumption of sign. For “Pretty Boy”,
magazines were considered one of the influences in forming a change in the definition or value of
masculinity in the Thai society. It played a role in forming a change in the definition or value of masculinity.
In addition, magazines reflected the image of masculinity to make all people believe that the image of
males as presented in the magazines exists. And the masculinity in the present time should be in

conformity with the imaged formed by the magazines.

In this study, three conceptual frameworks were employed. The first framework is ‘gender’ with a
focus on social constructionism. The second was ‘identity in post-modernity’ for an explanation of the
identity of the investigated group. The last framework was ‘consumption of sign’, which we used to explain

the phenomena of “Pretty Boy”.



